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Abstract

The culture and cultural heritage are an expression of a nation’s identity, history,
tradition and civilization, an indicator of its life in time and space. This paper focuses on
the analysis of cultural and religious tourism in Kosovo and Metohija area. The primary
data was collected through a survey method, in August 2018, by a sample group of
38 respondents who participated in an organized two-day trip. The goal of this paper
is to present the current state of cultural heritage and the significance which religious
and cultural tourism have for the development of the local community on Kosovo and
Metohija. Results of the research indicate that cultural and religious tourism contributes
to regional development, cultural values, but also that a large number of monasteries
and churches located in this area represent true sanctity for our people.

The purpose of this paper is to point out the importance of cultural and religious
tourism on the development of local communities in Kosovo and Metohija, but also
to point out the fact that sacral buildings in this area have great, sacred value for our
people.The research was conducted through a multidimensional questionnaire. The
obtained data were processed manually by the authors of this paper, since the research
sample is restrictively small. The scientific research methods used in the paper are the
methods of analysis and synthesis, the method of induction and deduction, as well as
the method of descriptive analysis.

On that occasion, we found that cultural and religious tourism is very developed in
this area, despite the unrest that has marked the last decade. Also, it was determined
that these forms of tourism are of great importance for the community in Kosovo and
Metohija. Tourists view the sacral buildings in this area as great shrines to which they
show great respect. The practical implications of this paper are reflected in the fact that
the obtained results can be used in further research.
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KVJIITYPHU 1 BEPCKU TYPU3AM KOCOBA I METOXUJE

Ancrpaxr

Kynitiypa ca kyniiypHom OQuiliuHOM je u3pas udeniiuifiellia HAPoOd, rezose
ucitiopuje, Wpaduyuje u yusunusayuje, Hoxasaiieso weio602 HUBOMA Y 6peMeHy U
fipociopy. Y oxycy 0602 pada HANA3U ce aHANU3A KYNITTYPHOZ U 8epckoé YpuUsMa
Ha Todpy4jy Kocosa u Mettioéuje. IIpumapru fiodayu Apukyimenu cy meiiodom
ankemmiuparea, y aseyciiiy 2018. 200une, Ha y30pky 00 38 uciudianuxa xoju cy 6unu
YUeCHUUU 0peanu308aHoé 0800HesHOZ fyiiosarwa. Llum pada jeciie da fpuxaice
3Hauaj Koju eepcku u KynlllypHu Typusam uma 3a paseoj nokante 3ajedHuue Ha
Kocosy u Metioxuju. Pesynifiaifiu ucilipaxcusearea ykasyjy oa KyniliypHu u éepcku
wypusam 0ofpuHoce PeZUOHATHOM PA360]y, KyATLyPHUM 6PeOHOCITiUMA, anu U 0a
senuKY 6poj MaHACTIUPA U UpKasa Koju ce Hanase Ha 060M H00pyUjy, Hpedciliasna
3a HAW HAPOO TiPasy C6eitioC.

Cepxa 0602 pada je Oa ykaxe HA 3Ha4aj KYNHAypHOZ U 6epckoZ Typusma
Ha paseoj noxanuux 3ajeonuua na Kocosy u Meilioxuju, anu u Ha qurbeHULy
0a caxpanuu o6jekTiu Ha 080M TOOPy4jy umajy 6enuxy, ceeilyspedHocil
3a Haw Hapoo. Vciipaxcuearwe je ciliposedeHo Kpo3 6uule OUMEH3UOHATHU
yaumnuk. Jobujene flodatlixe ayimiopu 080¢ pada obpahyjy pyuto, jep je y3opax
ucitipaxmusarea pectlipuxitiueHo manu. Meiiode HayuHoZ UCTIpaxuearba Koje ce
Kopucitie y pady cy meiliode ananuse u cunilieze, meifiooa UHOyKuuje u 0edyxuuje, Kao
u mettioda ofiucre ananuse. Tom Gpunukom cmo yimiepounu 0a je KyniypHu u 6epcku
wypusam eeoma passujer Ha 060m HoOPyHjy,yapKOC HeMUPUMA KOju Cy 0Oesenunu
fiocnedwy Oeuenujy. Taxobhe, yimisphero je 0a cy osu o6nuyu Mypusma 00 8eUK0E
suauaja 3a 3ajeonuyy na Kocosy u Memioxuju. Typucitiu caxpante épahesure Ha
06om To0pyH4jy éude KAo 6enuxa céeliunuuiitia ipema Kojuma HoKasyjy 6enuxo
fiowiosarwe. Ipakifiuute umidnukayuje 060 pada 0inedajy ce y uurbeHuyu 0a ce
Oobujenu pe3ynifiaitiu MoZy KOPUCTIUTAU Y 0arbUM UCTAPANUBATLUMA.

Kljucne reci: kynitiypuu wypusam, eepcku fypusam, paseoj, 10KAnHa 3ajedHund,
Kocoso u Mettioxuja.

Introduction

The question of future development of tourism is asked all over the world for a
good reason (Susi¢ & Dordevi¢, 2019). The newest trends in this industry indicate on
increased demand for new alternative forms of tourism (Sagi¢, et al., 2019). Also, changes
in needs and demands of tourists have in recent years led to significant changes in the
tourism market. Tourists are more demanding, educated and sophisticated, which leads
to a need for new tourist products in tourism offers. A need for new events in some
new destinations appears. All these changes lead to a situation in which specific forms of
tourism gain in significance, and especially cultural tourism among them.

Cultural tourism denotes movement of people which is caused by
culturalattractions beyond their usual place of residence, with the intention of collecting
new information and experiences in order to satisfy their cultural needs (Richards,
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2005, p.16). For that reason, cultural tourism belongs to areas which border cultural
geography and studies which analyze cultural mobility, cultural identity and relations
between societies on different levels of development (Petroman, 2013). The definition
of cultural tourism includes historical, artistic, ethnical, religious, sport and other forms
of selective tourism (Sancanin, et al., 2019). Cultural tourism emphasizes richness
in material and non-material heritage of a specific area in order to realize numerous
positive economic, ecological and social effects. On one hand, cultural tourism enables
development and improvement of a destination, and on the other hand, it increases
public awareness of special cultural and historical values and their preservation.
Cultural heritage is an authentic and unrepeatable resource (Sancanin et al., 2019).

Religious tourism can be defined as a visit to specific tourist spots where visitors
have a chance to experience religious events and locales. Religious tourism is also called
pilgrimage tourism. As such, it implies a type of tourism where people travel individually
or in groups on pilgrimages, for missionary or free (common) purposes (Chianeh, et al.,
2018).

Religion and faith have always been strong motivators in evolution of society and
movements of people. Among other things, religion and pilgrimage also have significant
economic implications in contemporary societies. Religious tourism plays an important
role in development of local economy and for many destinations it is a new form of tourist
activity. Religious tourism is an additional source of income for many rural economies
(Kilipiris & Dermetzopoulos, 2016). Pilgrims, as well as religious tourists, travel on
religious tours when they feel the need to do more than regular cult activities in conditions
of a regular environment of their place of residence. Thereby, the peoples’ motives for
visits to holy places are different: for prayer, solving personal problems, finding a suitable
religion, theological education or system of values, or for familiarization with a country’s
cultural heritage (Yakunin&et.al., 2016).

The subject of this paper is gaining an insight into influences of cultural and religious
tourism on tourism development of the local community in Kosovo and Metohija. A large
number of monasteries, churches and church areas on Kosovo and Metohija are places of
historical roots and future. The institution which has integrated Serbian people through
centuries, and which to this day has the most important spiritual and moral power is the
Serbian Orthodox Church. It preserves the national and religious identity and it is the
institution which has preserved through centuries the concept of sobornost on Kosovo
and Metohija (Avramovi¢, 2018). Cultural tourism may be realized by the benefit for the
local populace, through many complementary service and other activities in the form of
economic convenience, enabling development for social minorities, reviving tradition,
harmonization, etc. (Damnjanovi¢, et al., 2016). A number of churches and monasteries
which were destroyed or damaged during the war on Kosovo and Metohija were rebuilt,
and devotional trips to them are organized. A visit to these monasteries represents
sanctity for the people and nation of Serbia. For monasticism, but also for other Serbs
in these areas, devotional travels represent a form of support and a message that they
are not forgotten (Andelkovi¢, 2019). The development of religious and cultural tourism
which would include preservation of customs for monasteries and realization of financial
effects could significantly increase through tourism cooperation of Serbia and Serbian
Orthodox Church (Zivadinovi¢ & Knezevié, 2018).
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The aim of this paper is to present certain aspects of the importance of religious and
cultural tourism for the development of the local community in Kosovo and Metohija.

Matherial and metod of work

As a research instrument, a multidimensional survey questionnaire with a general
and special part was used, which contained 8 questions. The general part examined
the socio-demographic structure of the respondents, while the special part contained
8 questions whose answers were formed according to the principle of rounding and
supplementation. The questionnaire was originally designed by the author of this
paper. The obtained data were processed manually by the authors of this paper, without the
use of statistical programs, since the research sample is small. In the research, we started
from the general hypothesis X0: Religious and cultural tourism is of great importance
for the development of the local community in Kosovo and Metohija. On that occasion,
a special hypothesis was identified, which reads, X1: A large number of monasteries and
churches located in this area, represents true holiness for our people.

The methods used in the study of professional literature dealing with the topic as
well as this paper are: methods of analysis and synthesis and methods of induction and
deduction.

Literature review

Culture is an integral part of the entire social and individual life. It represents a
collection of the entire human heritage, material (material culture) as well as spiritual
(spiritual culture), without which the existence of human society could not even be
imagined, not even in the simplest forms of its organization (Puki¢Dojc¢inovi¢ 2005, p.
15). World Tourist Organization has provided two definitions for the concept of cultural
tourism: in a narrow sense, cultural tourism means “the movement of people with strong
cultural motivation — fine arts, travels to festivals and other cultural events, visits to
landmarks and monuments”; and in a broad sense it means “all movements of people for
satisfying human needs for diversity, directed at increasing the individual’s cultural level
and gaining new knowledge and experiences” (World Tourist Organization (UNWTO):
Www2.unwto.org).

The basic functions of cultural tourism are to represent the national and local
values to a tourist, as well as to enrich tourist destinations with cultural content, and
to make them more attractive for the domestic population. That means that, thanks to
cultural tourism, festivals, cultural and art manifestations, local celebrations and artistic
programs attract the tourist, as well as the local populace. In other words, culture always
attracts tourists, and the only question is whether it is visible or hidden for them. For
that reason, the main problem of cultural tourism lies in activation, preservation and
presentation of cultural possibilities (Puki¢ Doj¢inovi¢, 2005).

The idea of religious pilgrimage has developed in very early stages of human
history, which is why religious tourism is one of the earliest forms of tourism (Kilipiris&
Dermetzopoulos, 2016). Religious tourism implies tourist trips with the purpose of
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satisfying religious needs by visiting religious centers, holy places, monuments, buildings,
locales, religious festivals, etc. Religion is very closely connected with tourism, and it
represents a very strong motive for travel (Chianeh, et al., 2018). When we talk about
religious tourism we think of pilgrimages, but also of travels and visits to religious locales
with the basic motive of connection, study and familiarization of religious traditions and
heritage (Skoultsos & Vagionis, 2015). When it comes to religious tourism, the motivation
which a tourist can feel cannot be initiated only by cognitive, educational and cultural
needs, but by spiritual ones as well (Nedeljkovi¢, 2018).

It should also be noted that religious tourism contributes to regional development,
as well as that pilgrimage tourism may restore cultural values (Pourtaheri, et al., 2012).
Religious tourism, as a branch of tourism, attracts more and more attention of world
tourism organizations, as well as of many authors in the sense of a branch which may
have an important influence on increasing the social product and national income.
While certain authors consider that religious tourism may cause an increase in the social
product and in the growth of the national income, others, as far as Serbia is concerned,
present a thesis that religious tourism cannot impact significantly the growth of the
national income, or it cannot reduce the number of unemployed people, and that also it
may have an adverse effect on spirituality and the Serbian Orthodox Church (Mi¢unovi¢,
2015, p. 44). Religious tourism is not related only on the form of tourism with a strong
and unanimous motive for pilgrimage, but also to tourist activities which are not related
to pilgrimage, such as travels for viewing religious landmarks, cultivation and recreation
(Heidari, et al., 2017). It can be said that religious tourism benefits all of its participants.
First, religious entities can expect an income from donations and charity organizations.
Second, religious tourists can leave charity contributions and buy souvenirs, so the income
can be invested into restoration of certain local craftsman activities (Durdn-Sanchez, et
al., 2018). When compared to a pilgrim, a religious tourist is primarily motivated by
cultural knowledge, while a pilgrim is primarily motivated by religion. The number
of tourists who visit religious places has increased multiple times, despite the growing
number of atheists and agnostics and the declining significance of religion in the Western
world (Bogan, et al., 2019). There is a traditional belief that a man who is religious by
nature often leaves his home near the end of his life cycle in order to visit sacred places,
so as to separate from his worldly life. Travels whose purpose is pilgrimage represent a
basis which leads to the development of a phenomenon called tourism (Sivakumar, et al.,
2019). Religious tourism encourages us to learn tradition and customs of different ethnic
groups and cultures, promotes spirituality and patriotic education of the populace, and
thus offers a chance for gathering of people while striving for world peace (Eidelman, et
al., 2017).

Research Design

The method used for collection of relevant data is the survey method. For the
purposes of this paper we have conducted a survey about opinions of bus passengers
organized by Balkan Turs - KIMKO agency from Nis. In other words, the primary data was
collected with a method of surveying all participants of this two-day trip, who answered
ten close-ended questions. 38 complete surveys were collected. While constructing
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the survey we took into consideration its length, meaningfulness of questions, and
their relevance to the given topic. The survey was available to everyone who wanted to
participate in it, regardless of gender, age, employment status, ethnical background, etc.
The survey was anonimous, so the respondents’ names cannot be publicized.

Namely, the plan for the first day included visits to the Patriarchate of Pe¢,
monastery Decani, monastery of the Holy Archangels, city of Prizren, the church of Our
Lady of Ljevis, the church of St. George in the center of Prizren and Orthodox Seminary of
Prizren. In the evening there was a concert of the famous opera singer Divna Ljubojevi¢,
which was organized within the international medieval music festival Medimus. The plan
for the second day included visits to the monastery Zo¢iste and attendance of the Holy
Liturgy, afterwards returning to Velika Hoca and a tour of that Serbian enclave. Also,
the program included the visit to the monastery Gracanica. The organizer of the trip
agreed, at the passengers’ wish and coaxing, to visit and have a tour of Gazimestan, a
significant historical monument for Serbia. On this occasion, the visitors were warned
about movement restrictions, behaviour and opportunities to spend money. Namely,
individual movement was free inside monastery walls, in Velika Hoc¢a and Gracanica,
while group movement was free in Prizren. Monastery shops were notified about the visit
in advance. A possibility of visits and donations to Serbian families who need material
help, and who live in enclaves was also announced in advance on this occasion.

Research results and Discussion

It is estimated that around 89100 inhabitants of Serbian nationality live in enclaves in
Kosovo and Metohija. The largest number of Serbian populace lives on the territory of Central
Kosovo - around 40000 or 44.9% of the populace of Serbian enclaves. The largest number
of Serbs after Central Kosovo lives in enclaves of Kosovsko Pomoravlje, 35000 or 39.3% of
the populace. 12000 Serbs or 13.5% of the total enclave dwelling populace lives in mountain
villages of Sar Mountains, located in the south of Kosovo. The smallest number of Serbs, 2100
or 2.3% of the enclave population lives in Metohija enclaves (Milosavljevi¢, 2013).

UNMIK is responsible for preservation of cultural heritage, considering that the
location of Kosovo and Metohija is under protectorate, based on resolution 1244 of UN
Security Council. 155 of 1300 of orthodox churches and monasteries and 24 cultural
monuments in Kosovo and Metohija were damaged or destroyed. State authorities of
Serbia estimate that more than 10000 icons, ecclesiastical artworks and worship objects,
and old manuscripts were stolen or destroyed after the arrival of UNMIK and KFOR
(Mihajlovi¢ & Mihajlovi¢, 2013). A problem of lack of data on the Kosovo and Metohija
territory is stated in Tourism Development Strategy of the Republic of Serbia for the
period from 2016 to 2025(Katani¢, 2017). Because of problems with the status of Kosovo
and Metohija,it is pointless at this point to compare the status of the southern province
with the restparts of the Republic of Serbia(Molnar & Mani¢, 2018).

Significant wealth in the form of cultural and historical monuments is located in
this area. Consumption of cultural heritage, a sensitive resource, rises faster than creation
and realization of tourism plans and protection (Radovi¢, et al., 2018).

The most significant medieval temples of the Serbian Orthodox Church are located
in Kosovo and Metohija, the most famous of them being: XIV century monastery Visoki
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Decani, XIV century monastery Gracanica, XIV century church of Our Lady of Ljevis, XIII-
XIV century monastery Patriarchy of Pe¢, XIV century monastery of the Holy Archangels,
XV century monastery Devi¢, XIII century monasteries and churches in Velika Hoca,
XIV century monastery Sokolica, and XIV century monastery Banjska. Monasteries on
the UNESCO World Heritage list are: the monastery Visoki Decani, Patriarchy of Pe¢, the
church of Our Lady of Ljevi§ in Prizren, and the monastery Gracanica (Katani¢, 2017).

The goal of cultural tourism development and preservation of cultural diversity
is to find a way to realize equal legal and physical protection of cultural heritage of the
Serbian community, which is currently under the authority of the political decision maker
on Kosovo and Metohija territory. The basic premise of cultural tourism development
consists of cultural diversity and rich cultural and historical heritage of people who live
and have lived on the Kosovo and Metohija territory (Radovi¢, et al., 2018).

All respondents were participants in an organized two-day trip through Kosovo and
Metohija from August 2018. The majority of the respondents were female - 60.5 % (23
respondents), while male respondents consisted 39.5% of the group (15 respondents). Age-
wise, the largest number of 12 respondents were persons older than 60, 11 respondents were
35-59, 10 respondents were 19 — 24, while the remaining 5 respondents were younger than
18. As for the employment status, the majority, i.e. 17 persons, were employed, 9 persons
were retired, 8 persons were students, two were unemployed, and two were entrepreneurs.
Regarding education, 19 persons had college education, 12 had high school education, 4 had
a Master’s degree, and three had only elementary school education. The survey consisted of
10 questions related to contents of the trip to Kosovo and Metohija.

When asked “Are you visiting Kosovo and Metohija for the first time since 19992”
19 respondents answered that they were visiting Kosovo and Metohija for the first time,
12 respondents answered that since 1999 they have visited Kosovo and Metohija once,
while 7 respondents answered that they visit that region often.

The following chart will show the respondents’ answers to the question: “What is
the reason for your visit to Kosovo and Metohija this time?”

Picture 1: The structure of answers for the question “What is the reason for your visit to
Kosovo and Metohija this time?”
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Based on these answers, we can observe that visits to Churches and Monasteries
were the main reason for the trip to Kosovo and Metohija for the majority, while the entire
tourism arrangement was the reason for somewhat fewer people, meaning that we can
say that the religious tourism is absolutely dominant. The concert and Medimus festival,
which by their nature represent cultural tourism, are the reason for a small number of
respondents. Taking the abovementioned into consideration, we can conclude that this
trip is primarily classified as religious and cultural tourism.

When asked “How did you find out about this trip?” the total of 20 respondents
answered that they found out about the trip from a friend’s or a relative’s recommendation. 9
respondents found out from posters, flyers, and agency advertisements, while 5 respondents
found out via social networks, and 4 answered that they have found out in some other way.
The total of three respondents stated that they received information from the Church.

The following chart will show the structure of respondents’ answers to the question:
“Have you bought anything during yourstay in Kosovo and Metohija?”

Picture 2: The structure of answers to the question “Have you bought anything during your
stay in Kosovo and Metohija?”
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Source: Authors

Based on these answers we can observe that the absolute majority of respondents
shopped at stores to which the visits were announced in the tourism arrangement, and in that
way confirmed the economic contribution to the local community on Kosovo and Metohija.

The structure of answers to the question “Did you make a donation during your
stay in Kosovo and Metohija?” is represented in picture 3.

Picture 3: The structure of answers to the question “Did you make a donation during your
stay in Kosovo and Metohija?”
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Based on these answers we can observe that the absolute majority of passengers
made a donation, and in that way confirmed the economic contribution to the local
community in Kosovo and Metohija.

The following chart will show the respondents’ answers to the question: “Did you
spend your money in a place which the trip organizer did not announce as a possible
shopping destination?”

Picture 4: The structure of answers to the question “Did you spend your money in a place
which the trip organizer did not announce as a possible shopping destination?”
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Based on these answers we can observe that the absolute majority of passengers
spent their money in places which were announced in advance as a possible shopping
destination. We can conclude that the economic contribution which was directed at the
local community of Kosovo and Metohija has kept its direction. When asked “Did you like
your stay in Kosovo and Metohija?” most of the respondents (34 of them) were thrilled,
four of them were quite satisfied, while no passengers had a negative comment.When
asked “Will your current stay affect whether or not you will visit Kosovo and Metohija
again, provided you have the possibility?” all respondents answered positively.

Most of the respondents plan to revisit Kosovo and Metohija, based on which
we can conclude that religious and cultural tourism promote the local community as
a tourist destination.Since all respondents answered that they will recommend their
relatives, friends and neighbors to visit Kosovo and Metohija after they return, we can
again conclude that religious and cultural tourism promote the local community as a
tourist destination.When asked “During your stay in Kosovo and Metohija, was your
safety endangered and did you have any kind of unpleasant experience?” all respondents
answered that there were no unpleasant situations.

Conclusion

The study results show that the respondents’ cause for the visit to Kosovo and
Metohija was primarily religious, and then cultural tourism. Also, the visitors spent
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their money in shops, monasteries, churches and made donations, which contributed to
economic growth of this region.

The visitors were amazed by cultural and religious tourism and the cultural
heritage of Kosovo and Metohija during this two-day trip, and they have expressed their
wishes to revisit this destination in the future, as well as to recommend it to all their
acquaintances. Most of the participants in this trip found out about it by their relatives’
or friends’ recommendation, and for that reason we should research ways to expand
recommendations to social networks and other advertising channels, in order to achieve
more successful marketing. The visitors did not have unpleasant experiences while
touring the significant sacred locations this time, which is encouraging for future trips
and visits. Based on the answers to the questions asked, we can conclude that cultural and
religious tourism represent the real sanctity for our people and that they bring significant
contribution to regional and cultural development of this area.

From all the above in the paper, the studied professional literature and the obtained
research data, it can be concluded that the general hypothesis X0: Religious and cultural
tourism is of great importance for the development of the local community in Kosovo and
Metohija, tully confirmed. Also, special hypothesis X1: A large number of monasteries
and churches located in this area, represents true holiness for our people, was confirmed by
insight into the obtained research data.Certainly, when drawing conclusions, we must be
careful if we keep in mind that the research sample is small. In that sense, opportunities
open up for further research and expansion of what has been done.
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